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Letter from The President

Fall 2017

Fall – the season of growth?

Leaves may be on the ground, but the CSFA has entered an exciting season of
growth and change. As you are likely aware, we have entered into a new
managed relationship with the Club Managers Association of America (CMAA).
Ultimately, this new partnership is what the club industry needs. Fragmentation
can be a challenge for an industry whose success depends on sending a
common message to the end user, our club members. Working with CMAA
provides our association with efficiencies and visibility important for our members and
corporate partners. With CMAA having more than 6,700 members, prospects for future CSFA
growth looks excellent. Additionally, please be sure to welcome our new CSFA Executive
Director, Corinne Grimaldi. She can be reached via e-mail at cgrimaldi@csfassociation.com.
In line with the above theme, we are set to begin 2018 running at full speed. The PGA Show,
January 24-26, at the Orange County Convention Center in Orlando, FL, is packed
full of great education. Registration and scheduling for the event may be found at
pgashow2018.com/CSFA. Please note, CSFA members are afforded a discounted “Allied
Association Member” rate, so be sure to select that option when registering; and, be sure to
register before December 13 so as to take advantage of the earlybird pricing.
Speaking of education, it’s never too early to apply for the 2018 Future of Fitness Scholarship
award, donated by allied partner California University of Pennsylvania. Completing a master’s
degree is a great way to maintain upward mobility in a career while being shaped into a
more valuable resource. The CSFA would like to congratulate 2017 winner, Tracey Dockery of
Mountaintop Golf & Lake Club.

We are all working in the private club industry during interesting times and two of the enclosed
articles highlight this point. One focuses on how fitness directors can be agents of change,
while another forces us to question whether or not our club is worth belonging to. As we
continue to evolve in our operations, many of us have found ourselves leading a culture shift
while helping our clubs to align with future wellness trends. A new webinar series highlighting
fitness and spa within private clubs will serve as an enormous aid. Please find the first in our
series featuring Ocean Reef Club on the CSFA member website.

Before signing off, I would like to take a moment to welcome our newest corporate partner,
Rotary Supply. Please find their profile and more inside.
Thank you for reading and I look forward to seeing you at the next CSFA educational event.
Yours in health,
Kevin Caldabaugh
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REMINDER: CSFA DUES ARE DUE!

CSFA’s membership year now runs January 1-December 31. Last year,
members renewed at a pro-rated dues rate to bring everyone to a
December 31, 2017, renewal date. The 2018 renewal notices were
emailed earlier this month, with payment due by December 31.
Renew now so as not to let your membership lapse. And, save time by
renewing online at www.shopcsfa.com!
If you have any questions regarding your membership, please email
info@csfassociation.com.
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FITNESS DIRECTORS CAN BE THE LEAD CHANGE
AGENTS TO A WELLNESS CULTURE

programming as well as metrics to track within your club.
Networking with other directors and industry professionals
provides both inspiration and motivation to be the
wellness change agent within your club.

Leading the change to an expanded wellness culture
within the fitness amenity is a slow process. Member
adoption of a wellness culture begins with awareness of
choices that affect their overall health and well-being.
Communication through the club’s multimedia options
about healthy choices that are supportive of their fitness
goals is the first step to a member’s adoption of wellness.

Fitness directors and their staff are no strangers to
change. Club members trust them to be cocreators in
their pursuit to look better, feel better, and gain more
energy. As coaches, they assess wants and translate
them into the needed support that enable members to
make and sustain behavior changes that achieve their
personal fitness goals.

Information can change the way many members think
about their lifestyle and the choices they make. As their
thinking changes, it can lead to enhancements in the
way they pursue their health and fitness goals. That’s
where the expertise of the fitness staff plays a key role to
support change that leads to meaningful improvements
in a member’s health. Changes in food choices,
for example, can help to achieve their energy and
weight goals.

On the larger scale, club fitness amenities provide a
supportive and collaborative culture where members
feel comfortable in their efforts to maintain and improve
their fitness. This amenity culture that supports group
behavior change is the best incubator for developing an
expanded wellness culture. As the natural agents of
healthy change in a club’s culture, fitness directors and
their staff are poised to initiate the evolution to a wellness
culture within their amenity.

Helping members to look better, feel better, and gain
more energy improves their life and strengthens the
relationship the fitness staff has with a member. It also
elevates the importance of the club as a more valuable
component in a member’s life. It does something else,
too; it demonstrates to the club’s leadership and
management team that the wellness evolution can
become a meaningful value to the full club culture.
Fitness directors can be change agents for both the
member and eventually the whole club.

The next generation of club members is showing a
greater interest in wellness than seen in previous
generations. The National Wellness Institute defines
wellness as an active process through which people
become aware of, and make choices toward, a more
successful existence. Fitness directors and their staff have
the relationship with and attention of an increasing
percentage of their club members and are in the
perfect position to evolve into expanded programs and
services. Wellness is positive and affirming; it’s a
conscious, self-directed and evolving process of
achieving health and lifestyle goals.

Roger Hietbrink is Founder and Senior Consultant of
Cornerstone Decision Support, a club strategic planning
and research firm in West Palm Beach, Florida. You may
contact him at 561-729-0442.

Initiating this evolution in the fitness amenity starts by
staying informed about the new trends in wellness
programming and member communication. The CSFA
data provides valuable insight into cutting edge wellness
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ARE YOU PROVIDING A CLUB THAT IS WORTH
BELONGING TO?

TOGETHER, LEARNING HOW TO PROFESSIONALLY
EDUCATE/MOTIVATE MEMBERS.

Younger members coming into
country clubs are looking for
fitness center amenities, and
general managers are asking
the CSFA to help them set-up
and staff their fitness centers. If
there is a golf course on the
property, be sure to recruit the
best golffitness professional.

Develop events that educate members so that they
understand what it takes to play their best golf. Describe
how injuries impact golf movement, posture, mobility,
stability and golf biomechanics.

Create programs for practice, play, exercise and
recovery with complete cooperation from golf
instructors, strength and conditioning experts, massage
therapists, and physical therapists. Whether weaknesses
in the game are a result of technique or physique, the
team works together strategically to create and
implement golf-centric routines.

Clubs are finding it challenging
to attract new people to the
sport of golf. We must help
members learn to play and avoid injury by providing all
the tools and techniques available for them to play well.
Golf instruction and golf fitness training go hand-in-hand
in any modern golf program.

The millennial generation is the largest in U.S. history. They
are about to enter their peak spending years (ages 25
to 45) and their peak club joining years (ages 35 to 45).
Working out daily is in their DNA. Ensure your fitness facility
has the golf fitness programming they will demand.
Speak with your general manager, golf staff and the
golf and fitness committees. Agree on a strategic
plan so everyone knows their role in achieving the
mission successfully.

To ensure that existing players, many of whom are baby
boomers, stay and remain active members paying for
golf privileges, we must keep them playing. With good
health, golf can be a lifelong sport, which supports
lifelong club membership.

MEET THE TEAM

If the golf staff or management is not onboard, fitness
directors should focus on the tennis or paddle fitness
programs. From a revenue perspective, if you are a golf
fitness professional, leave that club immediately and
offer your services to the club next door. You will be very
successful with a golf pro who is committed to his golf
members’ game. There is a shortage of qualified golf
fitness professionals; there are not enough to go around
to every country club. The golf clubs have already
added these team members. If your country club has the
budget for a golf fitness professional, you will also gain
the business of the players from the nearby club that
doesn’t have one. Your club will attract new members
who are better golfers because you have a better golf
program than the competition.

Golf Pros:

Build a team to keep members on the
spectrum.

Physical Therapists, Massage Therapists,
Corrective Exercise Specialists:
Help players in pain become functional
again. Together with the golf fitness
professionals, provide every possible
avenue to acquire the skills the golf pros
are teaching.

Golf Fitness Professionals:

Here’s an example of a successful player development
program. As the Director of Performance Training at a
previous golf club, the Director of Instruction referred
more than 200 golfers to the fitness center for evaluations
and golf fitness, netting 1,400 training sessions in one year,
a profit of $126k.

Empower golfers to become physically
prepared for every aspect of their game,
including improvements in strength, power,
and speed.
September Woods can be reached at
swoods@canoebrook.org.
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TECHNOGYM ROLLS OUT RED CARPET FOR CSFA
The Board would like to extend its deepest gratitude
for an outstanding visit and commends the organization
on its global wellness campaign, Let’s Move for
a Better World.

The only way to make a trip to Italy even more amazing
is to make sure to visit the Technogym Wellness Village
in Cesena, Italy. Centered in the world’s first officially
named “Wellness Valley,” the Wellness Village is an oasis
for health, fitness, and tech enthusiasts alike. With the
spirit of a first-year start-up, the $1.5 billion company is
set on blazing a new trail. Impeccable design
combined with advanced technology has made
Technogym a world leader.
Founder Nerio Alessandri and his team welcomed the
CSFA Board in September to share their vision and
to learn more about the US private club market.
The Board received a behind-the-scenes tour of
manufacturing, witnessed new products being tested
for the market, and enjoyed a workout session in
Technogym’s famous wellness center, all while being
treated like five-star guests.

To learn more about Technogym, please visit
www.technogym.com.
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WELCOME NEW CORPORATE PARTNER:
ROTARY SUPPLY CORPORATION

In 2000, Greg Cope, Roger’s son, left a successful job on
Wall Street after five years and rejoined the family
business, bringing his talents and energy. Greg
expanded the product offerings, as well as added new
customer markets from international architectural and
design companies to health clubs, gyms, healthcare
facilities and the growing spa market. During this time,
Rotary went from being a regional distributor to a
nationwide and international distributor.

CSFA is pleased to welcome Rotary Supply Corporation
as a new Corporate Partner at the Silver Level!
Rotary Supply Corporation is a family-owned business,
proudly supplying customers since 1924.

Mr. William Simerlein started selling linens to the shipping
industry, both cruise lines and cargo ships, in the New
York Harbor. This was at a time when the New York Harbor
was the busiest port in the world. As the business grew,
his son-in-law, John Robinson, joined the company and
added oil companies, ship chandlers and camps. In
1974, Roger Cope, John’s son-in-law, joined the
company and expanded the cruise line business, as well
as concentrated on the hospitality market. Due to the
excellent reputation for service, quality and pricing, and
Roger’s tremendous work ethic, Rotary was able to
greatly expand the customer base.

As the generations continue to grow the business, the
one thing that remains constant is that Rotary will always
value the loyalty of its customer and will always strive to
offer the best value and service. At Rotary Supply
Corporation, they recognize that you, their customer, are
the reason for their success.
To learn more about Rotary Supply Corporation, please
visit www.rotarylinens.com.

MASTER’S DEGREE “FUTURE OF FITNESS SCHOLARSHIP”
Opportunity for CSFA Members...Who will be the 2019 Recipient?

Science in Exercise Science & Health Promotion or a
Master of Science in Sport Management Studies. The
Master’s program is available exclusively online and
requires a one-year commitment.
The 10th Annual 2018 CalU Scholarship was awarded to
Tracy Dockery, the Spa & Fitness Manager for the
Mountaintop Golf & Lake Club in Cashiers, North
Carolina. Tracy will officially begin her online studies in
December. She will be immersing herself in 20-40 hours of
study per week for the next year. In the end, Tracy will
earn her M.S. in Exercise Science & Health Promotion with
a concentration in Rehabilitation Sciences.
CSFA President Kevin Caldabaugh with 2018 CalU Scholarship Winner
Tracy Dockery and CalU Representative Jeff Hatton

In addition to juggling her career as a Spa & Fitness
Manager, Tracy has three children under the age of
seven. She first spotted the CalU Scholarship opportunity
a year ago on the CSFA website when her youngest was
under the age of one. Her commitment and dedication
in helping her clients work through orthopedic conditions
served as her motivation for applying to the scholarship.
Tracy realizes she has a lot on her plate for the next year
ahead but is extremely grateful to the CSFA and CalU for
this amazing opportunity of a lifetime.

One of the many benefits to your CSFA membership is
the chance to apply for a Master of Science Degree
scholarship through the California University of
Pennsylvania (CalU). Ten years ago, the CSFA and CalU
joined forces to offer professional trainers working in the
private club sector an opportunity to be awarded the
“Future of Fitness” Scholarship. After undergoing an
application and selection process, one CSFA member is
awarded this scholarship to go toward either a Master of
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PARTNER SPOTLIGHT: JANE IREDALE
In 2014, the Berkshires campus nearly doubled in size with
the opening of a new 20,000-square-foot global
headquarters in Great Barrington. The building is an
original 19th-century neighborhood school building that
has been renovated for the growing employee
family and is Gold LEED-certified. It has evolved into a
symbol of the company’s bright future and care
for its community.

Iredale Mineral Cosmetics began with Jane Iredale
asking herself a simple question that many of us have
probably asked ourselves: What can I do to make my life
more useful?
As a casting director and producer working with
actresses and models, Jane learned how important
radiant, healthy skin is for women’s confidence and, in
the case of celebrities, their careers. With that idea in
mind, and with an innate passion to enhance the lives
of women, Jane started her journey to create her own
cosmetics line, working closely with plastic surgeons and
dermatologists to do so.

Plastic surgeons were the first to recognize the benefits
of the mineral foundations and were confident enough
to use them on skin that had just undergone laser
resurfacing. The minerals not only safely and effectively
covered the redness, but also provided essential
sun protection.

Thus, Iredale Mineral Cosmetics, Ltd. was founded in 1994
and became the first full makeup line on the market to
offer not just coverage, but also benefits to the skin.
Working out of her home in Austerlitz, NY, Jane
succeeded in developing a revolutionary line of mineral
cosmetics, the first of its kind on the market. Her
introductory product was Amazing Base® Loose Mineral.
This product is full of benefits for the skin, as are all the
cosmetics that have followed it. With the goal of having
the cleanest makeup possible, Jane decided to
eliminate anything that was potentially irritating to the
skin or bad for health in general.

The company flourished, expanding the line to more
than 400 items, all grounded in the principle of providing
skincare benefits. Distribution expanded into top spas
and salons as well as into medical clinics in the United
States and more than 50 countries in Europe, the
Americas (Canada, North and South America), Asia and
the Middle East. Although the success of the category
has sparked much competition, jane iredale remains the
gold standard in natural, skincare makeup.
To learn more about jane iredale, please visit
www.janeiredale.com.

The beginnings in Austerlitz were truly exciting, yet
humble. Orders were filled on Jane’s kitchen table from
a large stainless-steel mixing bowl, always by hand.
When an order was packaged for a customer, Jane
would cut a sprig of lavender from her garden to enclose
in each box, a tradition that lives on in the company’s
e-commerce business to this day.
Eventually, Jane’s determination, hard work and
breakthrough products prevailed and her business
outgrew the Austerlitz home. In need of more space, in
1998 Jane purchased an abandoned, historical building
in nearby Great Barrington in the bucolic Berkshire Hills of
rural western Massachusetts. Following two years of
renovations, she moved in with her new company.
Almost immediately, the company outgrew its new
home and opened another office and warehouse at 51
Church Street, just one block down the road.
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CELEBRATING TEN YEARS OF THE CLUB SPA AND
FITNESS ASSOCIATION!
Florida Roundtable, July 16-18, 2017

Congratulations and heartfelt thanks to
CSFA's Past President Pamela Caldwell,
recipient of the Life Achievement Award!
Congratulations to John Herring,
CEO and General Manager of
The Club at Admirals Cove,
recipient of the 2017 CSFA Vision
Award in recognition of his
support and encouragement at
the founding of the CSFA.

Roger Hietbrink of Cornerstone
Decision Support presented
Looking at Wellness: A New
Business Model.

Representatives from Technogym,
NuStep, and Precor appear on
the panel discussion High Tech,
High Touch: High Time for a Fresh
Look at your Facility's Equipment.

Dillon Johnson of RallySport Performance
Golf provided A Roadmap to Creating
Successful Sports Training Programs.

Ilana Moses of the Florida Spa
Association and Sharilyn
Abbajay of Abbajay Collection
LLC provided an update on
Global Spa Trends at the CSFA
10th Anniversary Roundtable.
Kevin Hood shared the secrets of
Extraordinary People Performance.

Thanks to our Corporate Partners for
participating in the Vendor Showcase!
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CSFA GOES TO WASHINGTON!

Make plans to wind down the year with your CSFA friends and
colleagues and join us at Lakewood Country Club in Rockville, MD, on
Wednesday, December 6. Amy Schlossenberg, CSFA Board Member
and Lakewood Country Club Director of Fitness, will be our host for an
afternoon and evening of education and networking.
Jim Butler, CEO at Club Benchmarking and past General Manager/
COO at Grey Oaks Country Club, will present a session entitled
“Integration of Fitness/Wellness and Spa into Club Operations”. This is a joint education program with the National
Capital Chapter of the Club Managers Association (CMAA), so CMAA education credits will be awarded to CSFA
members who are members of both associations.

Visit www.csfassociation.com for additional information, or visit www.shopcsfa.com to register today!
Our thanks go to Technogym
for sponsoring this event.

WELCOME OUR NEWEST MEMBERS
EXECUTIVE

PROFESSIONAL

Ivy Duffy
The Moorings Yacht and Country Club

Gina Nelson
Grey Oaks Country Club

Geneva Long
Mountain Brook Club

Christie Bradley
The Sanctuary Golf Club

Ashlea Porri
Atlanta Athletic Club

WilliamJunk
Aberdeen Golf & Country Club

Scott Veater
LMT

Melody Miller
Club Pelican Bay

Lukasz Monka
The Landings Club

CORPORATE PARTNER

Pam Owens
Royal Oaks Country Club

Silver

Greg Cope
Rotary Supply Corporation

Amy Patterson
The Briar Club

Len Simard
New Canaan Field Club

J. Lee Stall
New Orleans Lawn Tennis Club

To join, or for more membership information,

contact Corinne Grimaldi at cgrimaldi@csfassociation.com.
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On-Site Physical Therapy
is company specializing in
providing Physical Therapy
services within your Country Club
community setting.
If you would like to find out more
about us, visit our website at

on-sitept.com

or contact Brad Nolin at
onsitept@yahoo.com or
561-632-2160.
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